Online vs
Szemeélyes

piztositas értékesités jovoje

Szota Szabolcs

A

-'.’{!l’.

sifty




2

Inak az emberek

vy

is csina

Mi

AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET EACH DAY ON ANY DEVICE

DAILY TIME SPENT USING THE INTERNET
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SHARE OF WEB TRAFFIC BY DEVICE v
PERCENTAGE OF TOTAL WEB PAGES SERVED TO WEB BROWSERS RUNNING ON EACH KIND OF DEVICE ’ o
GLOBAL OVERVIEW
TABLET OTHER
DEVICES

MOBILE LAPTOP AND
PHONES DESKTOP COMPUTERS DEVICES

43.53% 2.47% 0.03%

YEAR-ON-YEAR CHANGE

53.96%

YEAR-ON-YEAR CHANGE

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
+2.0% -1.5% -12.4% -50.0%
-66 BPS -35 BPS -3 BPS

+104 BPS
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Mire hasznaljak?

MAIN REASONS FOR USING THE INTERNET AL

PRIMARY REASONS WHY INTERNET USERS AGED 16 TO 64 USE THE INTERNET

GLOBAL OVERVIEW

FINDING INFORMATION 61.0%
STAYING IN TOUCH WITH FRIENDS AND FAMILY 55.2%
KEEPING UP-TO-DATE WITH NEWS AND EVENTS 53.1%

WATCHING VIDEOS, TV SHOWS, AND MOVIES 51.5%
RESEARCHING HOW TO DO THINGS 51.3%
FINDING NEW IDEAS OR INSPIRATION 47.5%
ACCESSING AND LISTENING TO MUSIC 45.8%

RESEARCHING PRODUCTS AND BRANDS 45.8%

FILLING UP SPARE TIME AND GENERAL BROWSING 42.7%
EDUCATION AND STUDY-RELATED PURPOSES 42.3%

RESEARCHING PLACES, VACATIONS, AND TRAVEL 37.6%
RESEARCHING HEALTH ISSUES AND HEALTHCARE PRODUCTS 35.8%
MANAGING FINANCES AND SAVINGS 34.6%

31.9%
BUSINESS-RELATED RESEARCH 30.8%

MEETING NEW PEOPLE 30.5%

ORGANISING DAY-TO-DAY LIFE 28.2%

SHARING OPINIONS 21.7%
BUSINESS-RELATED NETWORKING 21.4%
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warll USE OF ONLINE FINANCIAL SERVICES "; v

2 2 2 PERCENTAGE OF INTERNET USERS WHO USE A BANKING, INVESTMENT, OR INSURANCE WEBSITE OR APP EACH MONTH

GLOBAL OVERVIEW
37.3%
34.8%
¢ 32.3%
30.1% :
24.1%
21.5% I
FEMALE MALE FEMALE MALE
16 - 24 55-64
YEARS OLD YEARS OLD YEARS OLD YEARS OLD
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ol USE OF SOCIAL NETWORKS FOR BRAND RESEARCH *";ﬂ’

2 22 PERCENTAGE OF INTERNET USERS WHO USE SOCIAL NETWORKS TO FIND INFORMATION ABOUT BRANDS AND PRODUCTS

52.3%
48.4%
Slan 45.5% 13.7%
42.2%
36.6% 3579
28.9% 9799
FEMALE  MALE FEMALE  MALE FEMALE  MALE
16 -24 25-34 35-44 45 -54 55-64
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

@ SOURCE: GWI (@3 2021 ). IGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO &4, SEE GWI.COM FOR FULL DETAILS. @ HOOtS“lte'
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ELERES
Jelen kell lenni az
interneten!
MOBILE FIRST!
Egyre né a mobil
jelentésége
ESZKOZ

Social media és
weboldal egyarant




Online (j6)példak
..avagy kiket erdemes figyelem me.|°.' '
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Lemonade

A transparent 20 We pay claims
fee to run everything super fast

Cooper

£ Moran Treiser &

& Holy shit thi

If there's money leftover,
we give it back to causes




Lemonade

Ertékesités masként
Magasan a piaci standardok felett

CLAIM APPROVED

$729 3 Seconds

Karrendezés masként - e
Al hasznalattal, Big Data elemzéssel o '



https://slidesgo.com/theme/futuristic-background#position-9/utm_source=slidesgo_template_infographics&utm_medium=referral-link&utm_campaign=sg_credits&utm_content=template

Lemonade

BUSINESS INSIDER

The cheerless customer service
representative at Liberty Mutual
had about half the personality of
Lemonade’s chatbot.

Delightful

Deep Seeing

Deep Seeing

Allowing us to identify and price risks,

ever faster and ever more precisely

Egyre javulé Hatékonysag
Magasan a piaci standardok felett

A jovo termékeét épitik
100x tobb adattal, mint barki
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https://slidesgo.com/theme/futuristic-background#position-9/utm_source=slidesgo_template_infographics&utm_medium=referral-link&utm_campaign=sg_credits&utm_content=template

Deutsche Familien Versicherung

DFV - Startup biztosité Eurépabdl

Riickruf

Amazon Echo und Google Home

Amazon Echo und Google Home sind Teil unserer volldigitalen
Beratung. Sprechen Sie Ihren Sprachassistenten auf die Deutsche
Familienversicherung an und schon erhalten Sie umfassende
Informationen zu Produkten und Tarifen.
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Mit kell tehat tenni biztositoként?

/-\ - EgyszerU, adatvezérelt
@ Termek ‘ csomagtermeék

@ UX/Ul ‘ Online Ugyfél utak

Kialakitott online
@ API egyuttmukodési folyamatok
| Q GO BACK!

Hattér biztositasa
innovativ partnereknek
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Mit kell tenni?

Social M. ‘ Kapcsolatépités,
jelenlét hitelesség

CRM ‘ Digitalis

ugyfélkapcsolattartas

‘ Webes jelenlét

0 000

Online meeting, online

hatékonysag ‘ o . )
alairas, papirmentesség




Koszonom a
figyelmet!

Hellocristo.hu




